


CFA BOARD MEETING
November 21, 2025

11 a.m.

AH HAA 3rd Floor

Click Here to Join Zoom Meeting

Password: Columbia

AGENDA

https://us02web.zoom.us/j/9337470565?pwd=dFR1dFpXMzBuY09aU0RnVlpEaDJHUT09






TEX & MTJ UPDATES



WINTER MARKETING

Market Breakouts
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WINTER 2025-26



• ORD back to 5x weekly, 
Memorial Day to B&B

• IAH extending to Memorial 
Day – B&B

• New LAX Saturday service, 
Memorial to B&B

Summer 2026



Board Schedule 2026

CFA 2026 DRAFT BOARD MEETING SCHEDULE 

• January 22, 2026

• March 26, 2026

• May 28, 2026

• July 23, 2026

• September 23, 2026 or Oct 1, 2026

• November 20, 2026



CFA STUDIES

Economic ImpactProgram Assessment



DMO Statistics
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PARTICIPATING DMO
ANNUAL OPERATING BUDGET STATISTICS• Visit Big Sky

• Snowmass Tourism

• Visit Jackson Hole

• Visit Park City

• Visit Lake Tahoe

• North Lake Tahoe 

Community Alliance

• Travel North Lake Tahoe

• Visit Sun Valley

• Visit Bend

• Aspen Chamber Resort 

Association

• Discover Vail

• Visit Telluride
Telluride

• Average annual operating budget: 
$5,204,830

• Median budget: $4,376,881

• Highest budget: $13,304,203

• Lowest budget: $1,200,000

• All of these destinations have 
significant Resort sales & marketing 
support in addition.
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